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Senior Marketing Manager, Brand and Channels 
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Job Title: Senior Marketing Manager, Brand and Channels
Location: Hybrid. Frequent attendance at our Manchester HQ and other sites and schools expected.
Contract: Permanent, full-time
Function: Group Marketing
Reports to: Steve Rodgers, Group Marketing Director
Accountable to: Richard Cooke, Chief Investment & Strategy Officer 
Links to: Group PR and communications, Internal Communications, regional marketing directors and their teams, HR, school leaders, the clinical research team, and acquisition and integration stakeholders.

About Us
At OFG Education, we believe every student deserves an education designed around who they are. Through high expectations, deep expertise and truly personalised education, we help students realise their potential and prepare for successful futures.
Building on more than 20 years of experience, we are bringing our approach to more students and communities around the world. Across the UK, Iberia and the Gulf, our schools combine the strength, expertise and high standards of an international education group with the individuality of each school and the communities they serve.
Whatever your role, joining OFG education means contributing to our shared ambition: empowering every student to success through truly personalised education.

The Role
The Senior Marketing Manager, Brand and Channels is our brand expert within the OFG Group. You will be the brand guardian for the OFG Education, owning OFG's brand guidelines, message house and brand architecture and running OFG Education's owned channels. You are also the Group’s brand expert, supporting our regional marketing teams with our school and local brand positioning and proposition, and the go-to person for any brand related question.
OFG Education tells the Group's story to partners, media, government and local authorities, colleagues, prospective acquisitions and the wider education sector. In our international markets it also sits close to our school brands and supports their reputation with families. This role makes sure that story is clear, consistent and well told, and gives the brand and its owned channels a single owner.
Working closely with the Group PR team, Internal Communications and regional marketing and communications colleagues, the role equips regional teams and newly acquired schools to apply the brand confidently in their local context.

Key Responsibilities
Brand guardianship and governance
• Act as brand guardian for the Group: the first point of contact for brand questions and decisions, from senior leadership through to regional and school teams.
• Maintain and evolve OFG's brand guidelines, messaging and message house.
• Govern brand architecture, including how Group, regional and school identities are represented and used together.
• Keep brand positioning, competitive advantage and proof points current, credible and aligned to the Group's education proposition.
• Provide practical brand guidance and review materials where needed to keep the brand applied consistently.

Proposition and regional brand support
• Work with regional teams to develop and evidence clear, differentiated propositions for divisional and school brands, providing the framework, insight and challenge to make them distinctive.
• Own and maintain an accessible shared library of approved brand assets, templates, messaging and proof points.
• Work proactively with the regions so they understand the brand architecture and have what they need to apply the brand in their local context.
• Set up how Group content and assets reach regional teams, giving them one feed of Group content and visibility of what is planned.
• Own the brand transition element of the launch playbook for newly acquired schools, with clear implementation priorities.
• Gather feedback from regions and schools to identify gaps in tools, guidance and brand understanding.

Channel strategy, owned channels and content
• Set OFG Education’s channel strategy, including sector events and conferences: where and how the Group shows up, within agreed budgets, so it is recognised as a leading international education group and a distinctive voice in personalised education.
• Manage OFG Education's owned channels, including ofgeducation.com and corporate social media, so they clearly present the Group's positioning and competitive advantage; set their strategy, editorial priorities and publishing processes.
• Pull together the OFG Education content already being created across the Group, such as the podcast, clinical research, interviews and events, and decide what goes where.
• Coordinate the Group content calendar with the PR team, Internal Communications, regional teams and other contributors.
• Own social listening, and monitor channel performance and audience engagement, using insight to refine content and channel priorities.
• Ensure owned content uses approved messaging, evidence and brand assets consistently.

Stakeholder collaboration and improvement
• Work in partnership with the Group PR team, Internal Communications, HR and regional colleagues to align messaging and coordinate content.
• Clarify responsibilities and hand-offs between Group brand and channels activity and regional or school activity.
• Identify opportunities to simplify brand processes, improve adoption and reduce duplicated effort.

Experience, Skills and Qualifications
Essential
• Experience managing brands within a multi-brand, multi-site and multi-market organisation.
• Experience developing value propositions and positioning from consumer insight and competitor analysis.
• Experience developing and delivering owned-channel, content and social media strategy.
• Ability to translate brand positioning into practical guidelines, messaging, templates and content standards.
• Strong stakeholder management and influencing skills, working through central and regional teams that do not report to them.
• Excellent written communication, editorial judgement and attention to brand consistency.
• Ability to manage multiple priorities and use performance insight to improve channel effectiveness.

Desirable
• Experience with brand architecture governance or integrating newly acquired brands and sites.
• Experience commissioning or using research and data to build and evidence a proposition.
• Experience establishing shared digital asset libraries and content distribution processes.
• Experience of social listening and coverage tracking.
• Experience in education or another geographically dispersed, stakeholder-rich organisation.

Standard Responsibilities
All employees, irrespective of their role or level of seniority within OFG Education, are expected to:
• Participate in the annual performance review programme.
• Work in accordance with Group policies, procedures and applicable statutory requirements.
• Maintain confidentiality appropriate to the role and work attentively and accurately with data.
• Comply with Health and Safety requirements to protect their own wellbeing and that of colleagues.
• Uphold the Group’s commitment to safeguarding and promoting the welfare of children, young people and vulnerable adults.
• Undertake other duties reasonably assigned and appropriate to the role.

Measures
SLAs
• Brand questions and approval requests answered within agreed turnaround times.
• Brand asset requests fulfilled within service standards agreed with the line manager and regional stakeholders.
• Group content calendar maintained and shared with contributors on an agreed cadence.

KPIs
• Delivery against the agreed annual objectives for OFG Education.
• Satisfaction of regional marketing and communications teams with brand guidance, assets and support.
• Consistent execution of OFG's brand guidelines across Group, regional and school materials, including newly acquired schools against agreed brand onboarding milestones.
• Owned channels clearly presenting OFG Education's positioning and competitive advantage, and growing against agreed reach and engagement targets.
• Group content calendar successfully coordinated across the PR team, Internal Communications, regions and other contributors.
• Brand assets, guidelines and proof points well managed, up to date and accessible.
• Awareness of OFG Education tracked through social listening and coverage, with the PR team.
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Name: __________________________ Signed: __________________________ Date: __________
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Signed: _________________________ Date: __________________________
	





image2.emf

image1.emf

