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JOB TITLE: Marketing & Communications Executive – Blenheim Schools
LOCATION: London preferred – remote with regular travel to school sites	
REPORTS TO: Marketing Manager
ACCOUNTABLE TO: Sales and Marketing Director
CONTRACT: Permanent

ABOUT US:
At Outcomes First Group, we believe every child can thrive when given the right environment for success. As one of the world’s leading providers in our sector, we deliver exceptional, research-led education tailored to each individual, with smaller class sizes and personalised learning plans.

Blenheim Schools is Outcomes First Group’s newly acquired all-ability schools division, delivering inclusive, high-quality education for pupils of all abilities. Blenheim Schools combine strong academic foundations with a personalised, pupil-centred approach, supporting sustainable growth while maintaining educational integrity and quality.

JOB PURPOSE:

The Marketing & Communications Executive will support the delivery of high-quality marketing and communications activity across a cluster of Blenheim Schools.

This is a hands-on role focused on content creation, school communications and campaign support, ensuring schools are visible, well-presented and supported in line with group brand standards and admissions priorities.
	
KEY RESPONSIBILITIES
· Deliver marketing and communications activity across a cluster of schools, in line with agreed plans and priorities.
· Create engaging content for school communications, including website updates and parent-facing marketing materials.
· Support social media activity, including content creation, scheduling and basic performance tracking.
· Capture and coordinate photography and video content from school sites.
· Support delivery of school-level campaigns and events, including open days and key enrolment periods.
· Assist with production of prospectuses, welcome packs and other school publications.
· Ensure all content aligns with Blenheim, Outcomes First Group and school brand guidelines.
· Work closely with Marketing Managers to manage priorities and deadlines across multiple schools.
· Support Admissions teams with timely and relevant marketing materials.
· Escalate reputational, content or quality risks to the Marketing Manager where appropriate.

STANDARD RESPONSIBILITIES
There are a number of standard duties and responsibilities that all employees, irrespective of role or seniority within OFG Group, are expected to adhere to:
· Lead, manage and participate in the annual performance review programme.
· Work at all times in accordance with OFG Group policies, procedures and statutory regulations.
· Observe strict rules of confidentiality appropriate to the role.
· Comply with Health and Safety requirements to ensure personal and colleague wellbeing.
· Work in accordance with OFG’s commitment to safeguarding and promoting the welfare of children, young people and vulnerable adults.
· Undertake other duties as reasonably assigned.

MEASURES
· Consistent, high-quality delivery of marketing and communications activity across assigned schools.
· Clear, accurate and timely school communications.
· Positive feedback from Marketing Managers and school leadership teams.
· Effective support of campaigns and admissions activity.
· Strong adherence to brand standards and messaging.

EXPERIENCE, SKILLS & QUALIFICATIONS

Essential Skills & Experience
· Experience in a marketing or communications role, ideally within education, multi-site or service-based organisations.
· Strong written communication skills and attention to detail.
· Experience creating content for digital and print channels.
· Ability to manage multiple priorities in a fast-paced environment.
· Strong organisational skills and ability to work to deadlines.
· Willingness to travel regularly to school sites.

Desirable Skills & Experience
· Experience supporting schools or education-related organisations.
· Familiarity with social media platforms and basic analytics.
· Experience working within brand guidelines.
· Basic design or content creation skills (e.g. Canva or similar).
· Experience working in a growing or newly acquired organisation.
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