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Job Title		GROUP PRICING ANALYST
Location 	Manchester HQ & Hybrid working. Office working as required
Reports to		Head of Group Business Intelligence	 
.......................................................................................................................................................

About us:
[bookmark: _Int_Bu5pynF5]At Outcomes First Group, we believe every child can thrive when given the right environment for success. As one of the world’s leading providers in our sector, we deliver exceptional, research-led education tailored to each individual, with smaller class sizes and personalised learning plans.

Our vision is to empower every child with a world-class education that nurtures potential and inspires lifelong learning, our mission is to unlock that potential through personalised learning and opportunity, and our promise is simple: we listen, we work together, and we are accountable to one another to make the remarkable happen.

Job Purpose:
The Group Pricing Manager – Market Intelligence & Analytics is responsible for owning and embedding a robust, data‑led pricing discipline across the education business by monitoring market dynamics, competitor pricing, and demand signals; maintaining a clear pricing framework; and providing decision‑grade insight to support sustainable growth and margin outcomes.

The role sits within Group Business Intelligence (BI), reporting to the Group Head of BI, and acts as the centre of expertise for pricing intelligence and governance.
	
Key Responsibilities:
Pricing Strategy & Framework Ownership
· Develop, maintain, and evolve a group‑wide pricing framework aligned to business strategy, market positioning, and value proposition.
· Define pricing principles, guardrails, and escalation thresholds to ensure pricing discipline and consistency.
· Support periodic review of pricing structures (e.g. tuition, fees, discounts, bundles) to reflect market and cost dynamics.
Market & Competitor Pricing Intelligence
· Lead ongoing monitoring of the external pricing environment, including: 
· Competitor pricing and positioning
· Market affordability and value perceptions
· Regulatory or policy influences (where relevant)
· Produce structured analysis of market trends, price movements, and competitive behaviour.
· Identify emerging risks and opportunities related to pricing and demand.
Pricing Analytics & Insight
· Deliver insight on: 
· Price elasticity and sensitivity
· Volume, mix, and revenue trade‑offs
· Impact of pricing changes on enrolment, retention, and yield
· Partner with finance and commercial teams to ensure pricing insight is fact‑based, comparable, and decision‑ready.
· Embed pricing metrics into BI dashboards and performance reporting
Pricing Governance & Discipline
· Act as custodian of pricing rules and standards, ensuring adherence across the organisation.
· Review and challenge proposed pricing changes to ensure alignment with framework, evidence, and strategy.
· Provide transparent analysis to support approvals through appropriate governance forums
Stakeholder Partnership
· Work closely with: 
· Commercial and enrolment teams
· Finance and FP&A
· Education leadership and operations
· Support decision‑making by translating complex pricing analysis into clear, practical recommendations.
· Enable consistency across regions or brands while allowing for justified, evidence‑based variation.

External Expertise & Capability Development
· Engage and manage external pricing specialists or consultants as required.
· Translate external insight and best practice into practical, internal capabilities.
· Continuously improve pricing tools, models, and methodologies.
BI Integration & Standards
· Ensure pricing insight aligns with group BI standards, definitions, and data governance.
· Maintain a single, trusted view of pricing and market comparison data.
· Reduce duplication of pricing analysis across teams by acting as the central expert function.

Experience, Skills & Qualifications 

Experience 

· Experience in pricing, commercial analytics, market intelligence, or strategy roles within a multi‑site or group organisation
· [bookmark: _Int_xy5RnK2G]Proven track record of developing and embedding pricing frameworks, guardrails, and governance
· Hands-on experience with competitor pricing, market affordability, and value positioning analysis
· Strong background in pricing and revenue analytics, including elasticity, volume/mix, and margin trade-offs
· Experience influencing senior stakeholders and partnering with Finance, Commercial, and Operational teams
· Experience engaging and managing external consultants or specialist advisors (desirable)

Skills
· Strong expertise in pricing strategy, pricing governance, and commercial decision-making
· Advanced analytical and data interpretation skills, able to translate complex analysis into decision‑ready insight
· High proficiency in data analysis and BI tools (e.g. Excel, Power BI, Tableau or equivalent)
· Excellent communication and stakeholder influencing skills, with the confidence to challenge constructively
· Structured, evidence‑led approach with strong judgement and attention to detail
Qualifications 
· Degree‑level qualification (or equivalent experience) in a numerate or analytical discipline (e.g. Economics, Finance, Business, Data, Mathematics)
· Postgraduate or professional qualification in pricing, commercial strategy, finance, or analytics (desirable)
· Evidence of ongoing professional development in data, analytics, or commercial disciplines
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